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Everyday consumers are changing global consumption patterns
through social media . They have become the actors of their own deep
behavioral changes : organizing themselves into spontaneous online
communities , sharing experiences and influencing others at a

worldwide level .

Thus, this consumer empowerment leads to new challenges for

brands .
What if we already had the keys to decode this «consumer rebellion »?

At Dynvibe, we combine artificial inteligence and strong human
expertise to map Ny N Yy  p éiisdg nand identify insights in order to
anticipate the future . As an international observatory of consumer
trends, we are the voice of consumers to help brands understand

changes in society that will inevitably impact their business .

In this presentation, we share 3 main trends that every brand should be

aware of for the future of their strategies .

i Anne -Cécile Guillemot (Co-founder and Consumer Insight Director )
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3 main consumer trends

Our international research expertise has allowed us to identify
3 major emerging social trends

BLUR
BORDERS

GIVE
SENSE

BE
FREE

Back to the roots Finding flexible boundaries Breaking the chains
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1 - Glve sense




Give sense

Back to the roots

MASTER REDUCE UNDERSTAND

WILLINGNESS EARTH BECOMING HEALTH SEARCH FOR
TO MASTER CONSCIOUSNESS AN EXPERT AND WELLNESS QUALITY AND
THE PROCESS TO CHOOSE WISELY CENTRIC AUTHENTICITY
SLOW DOWN CONSUME UPGRADING
TO FEEL ALIVE ETHICALLY THE VINTAGE
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